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.20 years may seem lo
but it was an instant.”’
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= Mr. Ohshiro Helps Enagic Canada
Celebrate-Milestone Success




“The goal isn’t just personal achievement. Success
also means helping others grow to achieve together.
We can often look back and tie Enagic’s success to my
vision for True Health and other guiding principles:
balance, gratitude, and shared purpose.”

Hironari Ohshiro
Enagic Founder and CEO
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Message from Mr. Ohshiro

Kangen Water® Continues to Turn Doubters into Believers in Canada and Worldwide

In July 2003, I hosted my first North American seminar in Torrance, California, which is
home to Enagic USA headquarters. We had a small room in a well-known local hotel and

only 10 people showed up. When I first came to North America, no one knew about Kangen
Water®. When I told people this water “will change your life,” nobody believed me at first. Now
people see the physical, financial, and mental benefits to Kangen Water® and to Independent
Distribution. Our biggest events have drawn thousands of people. What a difference 20 years
can make.

I recently joined Enagic Canada’s 20th anniversary celebration in Vancouver. It feels like
yesterday that I drove from Seattle to Richmond, a nearby suburb, to help launch this branch.
I'm 86 now, so I was 66 back then. You forget your age when youre drinking Kangen Water®.

As you all know, when you start drinking Kangen Water®, Enagic offers you a passport.
Independent Distributors become global business owners. We have people

in Canada, the United States, the E.U., India, and Vietnam, to name
just some of our biggest markets. The passport we issue is called an
ID number, which enables you to operate anywhere in the world.
Wherever youre living doesn't matter. Online, you can spread

your message everywhere. Will you continue helping me to spread
Kangen Water® across the world?

Thank you very much to Independent Distributors in Canada and
beyond. Let’s keep drinking and sharing Kangen Water®.
Together we can continue to change the world.

Hironari Obshiro
Enagic Founder and CEO

-Friends 2026.10



Enagic Canada 20th Anniversary
Convention Draws Joyous Crowd
to Vancouver

Enagic Canada hosted their 20th
Anniversary Convention on September
20. Approximately 1,000 Independent
Distributors, Enagic employees, and
other guests enjoyed the event in the
Hyatt Regency Vancouver hotel’s Regency
Ballroom. A joyous, hopeful mood filled
the crowd.
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After a Native Canadian indigenous performance,
Enagic Founder and CEO Hironari Ohshiro

made a memorable opening speech that honored
Enagic Canada’s 20th Anniversary. He recalled the
branch’s origin story. In July 2006, he drove from
Seattle to Richmond, British Columbia, for the
launch. He says, “20 years may seem long, but it
was an instant.”

Canada has proven to be a vital part of Enagic’s
expansion. Across the world, approximately 3
million people are drinking Kangen Water®.
240,000 of those people are Canadians, about
8% of the total user base. Mr. Ohshiro thanked
Canadian distributors for their valuable

contributions.

-
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Top leaders like 6A2-7 Balazs Kardos, 6A2-6 Nageshwar Shukla, 6A2-4 Simon Loh, 6A2-3 Samara
Rempel, 6A2-4 Brandon Brown, 6A2-3 Jilly Torrez, Chris O’ Brien, and local stars 6A4-6 Mike
Dreher and Darren Ewert presented speeches.

The stage hosted recognition ceremonies for
Independent Distributors who ranked up
from 6A to 6A2-8. The program also included
a Kangen Beauté Launch and Presentation,
Ukon Capsule launch presentation, Chiba
Institute of Science recruitment session,
raffle and traditional Eisa performance from
Vancouver Okinawa Taiko. After the closing
ceremony, Independent Distributors enjoyed
DJ dance music and networking time. A
memorable day.
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Philippines
Distributor Profile

Diana Reyes

6A2-2 Diana Reyes was born and raised
in Davao del Sur, a Filipino Province on a
sprawling southern island called Mindanao
that's known as “the Land of Promise.” She
currently lives in Manila, her country’s bustling
capital city, where she’s fulfilling that promise.

Diana found Enagic through her boyfriend
(now husband) 6A3-3 Raymond Reyes.
“While he was courting me, he would
regularly bring me Kangen Water® and
eventually gave my family a Kangen
Water® ionizer,” she says. “What started
as a thoughtful gesture soon became my
introduction to the product, the business,
and ultimately, a mission that would
change the course of my life.”
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Raymond’s experience as an Independent Distributor

convinced Diana to join him. She recalls. “While [ was
working 8- to 16-hour shifts as a nurse, he had the
flexibility to manage his own time, travel, be present
for his family, and build a successful business without
being tied to a traditional job. It made me realize that
there was another way.”

“I was equally impressed by the product itself,” Diana
says. “Kangen Water® wasn’t just innovative; it was
something I genuinely believed could make a positive
difference in people’s lives. That combination of
purpose, flexibility, and impact inspired me to join
Enagic.”

Before finding Enagic, Diana worked as an emergency
room nurse and a part-time clinical instructor. “I was
passionate about serving patients and mentoring
future nurses, even though the profession was often
undercompensated,” she says. “Looking back, those
experiences shaped my heart for service, which
continues to guide me in what I do today.”

-



Nursing didn’t provide her with sales or
marketing know-how, but her “grit, open heart,
and the courage to try” have helped her to
connect with prospects. “My experience as a
nurse taught me to serve with empathy, listen
deeply, and genuinely care for people,” she says.
Today, those same values guide how I support
my Kangen clients and mentor my distribution
team, helping them become heart-led leaders
who are driven not just by success, but by
purpose.”

Diana quickly found many different motivations
on her Enagic journey. “When I received my first
commission, I realized it was almost equivalent
to my monthly salary as a nurse. More
importantly,” she says. “I also realized I could

continue serving people beyond the four walls
of the hospital. That experience gave me a new
sense of purpose and inspired me to dedicate

myself to sharing wellness and building a mission-driven community.”

Diana’s enthusiasm is proving to be infectious for her downline, which bodes well for their
future. “My goal is to develop more purpose-driven advocates and Independent Distributors,
especially leaders and people of influence who can create a ripple effect of positive impact in
their communities,” she says. “With God’s guidance, I want to cultivate a culture of healthy
growth, abundance, and servant leadership within my expanding organization.”

She’s found ways to motivate her downline, but as Diana notes, her team is “highly empowered
and self-managed.” She says, “Many of our leaders already conduct their own training sessions
and meetings, which reflects the culture we’ve built together. One of the biggest lessons I've
learned is that I don’t need to have all the answers. Instead, I strive to create a space where
each person’s unique strengths can flourish while honoring their individuality and greatness.”

Planning, training, and strategy all play into her team’s success, but as Diana divulges,

“the greatest currency in this business is relationships.” She says, “Beyond mentoring and
education, we intentionally build genuine connections. We celebrate wins, travel together, and
create meaningful experiences along our Enagic journey. I believe people stay not only because
of the opportunity, but because they feel valued, supported, and inspired to grow.”
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Attending the Enagic 52nd Anniversary Global Convention in Okinawa in June reinforced
some valuable lessons she’s learned along the way. She says, “I was reminded that this
business is so much more than ranks, it is about purpose, growth, and the lives we get to
impact.”

“One of the most inspiring moments for me was seeing so many incredible women taking
the stage as convention speakers,” Diana says. “Their courage, leadership, and authenticity
reminded me that women are called not only to succeed, but to lead with heart, vision, and

service.”

She even got to visit her husband’s Kuroki tree, which Enagic planted in his honor at ESPA
headquarters after he reached 6A2-3. He joined other top leaders with commemorative trees
and plaques. Diana says, “Standing there made me even more excited and determined to
reach 6A2-3 and one day celebrate that milestone alongside our growing team.”

Diana is manifesting her next milestone: a 6A2-3 rank within the next six months. She adds,
“Ultimately, my vision is to help one million families improve their health, financial well-
being, and sense of purpose: helping them discover their own ikigai (reason for being), just as
I have discovered mine.”

Independent Distributors are not guaranteed any level of income. Most distributors earn
modest supplemental income or less. Please review the Enagic Earnings Disclosure Statement

for detailed and current information regarding distributor earnings.
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Prominent UAE Distributor Opens
Kangen Shops in Syria and Egypt

6A2 Jaber Al-Marzooqi is an UAE National Independent Distributor who delivered on his vision to
strengthen Enagic’s regional presence by opening two Kangen shops over the summer in Damascus,
Syria, and Cairo, Egypt.

Jaber debuted Kangen Shop Damascus in August. This new store is designed to serve as a regional
hub for Syria, Lebanon, and Jordan. The opening ceremony welcomed top leaders, entrepreneurs,
investors, businesspeople, and prominent community members, which reflects the growing regional
interest in Enagic and Kangen Water®.

After the official ribbon-cutting ceremony, Jaber and his team introduced Enagic’s global vision
and mission before demonstrating Kangen Water®’s practical applications in homes, commercial

establishments, and the hospitality sector.

Choosing Damascus was a strategic decision, driven by Jaber’s belief in Syria’s gradual economic
recovery and revitalizing investment and development across various sectors.
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Syria’s strategic geographic
location as a gateway to the Levant
positions Kangen Shop Damascus Ena
as a regional center. This shop 5
provides sales, consultation,
training, workshops, educational
seminars, and continuous support
for customers and business

partners throughout the region.

The center also supports Enagic
distributors across Syria by
providing ongoing training, YOUR WAY
technical and marketing support, and B

business development guidance, helping -TTER
strengthen the distributor network and
expand Enagic’s presence across the

country.

Kangen Shop Damascus will offer Enagic’s
complete range of Japanese solutions,
including Kangen Water Systems,
commercial solutions, Anespa DX, Ukon
supplements, genuine accessories, and
comprehensive after-sales services.

In addition, the center will regularly host workshops, educational sessions, and live demonstrations
aimed at increasing public awareness for Enagic technologies, showcasing their practical applications
for individuals and businesses, and introducing prospective partners to Enagic’s global business
opportunity.

The Kangen Shop Damascus opening reflects Jaber’s vision of establishing Enagic’s long-term
presence throughout the Levant by creating a regional hub that combines premium Japanese
solutions with distributor support, partner development, and the transfer of Japanese expertise and
technology to regional markets. This initiative is built on a long-term investment strategy focused
on sustainable partnerships and empowering communities through innovative solutions that
enhance quality of life.
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Jaber, in strategic collaboration with engineer Karim
Shehab, also opened a Cairo shop. The modern facility
debuted on September 18, establishing a dedicated
operational hub for Enagic business within North Africa
and instantly became Egypt’s flagship demonstration
and service center. The launch brings world-class water
technology to local consumers while providing an official
touchpoint for nearby distributors.

The high-profile inauguration gathered distinguished
international leaders and partners, demonstrating
the interconnected nature of the global Independent
Distributor network.

Key attendees traveling to Cairo included:

« Maged Ebrahim, Manager, Enagic Dubai

« 6A2-4 Zahid and Norli from Ageless Paradise, Malaysia
+ 2A David Tutundjian, Lebanon

+ 5A Sabah Boukhalet, Algeria

13
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They joined prominent local entrepreneurs
and community members. Their presence
enhanced the business credibility, highlighted
cross-border solidarity, and unified business
development across the Middle East, GCC and
North Africa.

The Cairo location reflects the Enagic

global distributor family’s core values and
collaborative culture. Jaber and his team
engineered this facility to bolster the
distributor network by offering structured
product education, practical sales seminars,
technical servicing, and comprehensive
distributor training. By addressing consumer
needs directly and streamlining regional supply
and maintenance, the initiative positions Egypt
as a vibrant market to continue sharing Enagic
values and commitment to True Health.
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India Distributor
Profile

Rajneesh Singla
6A

6A Rajneesh Singla grew up in Raman Mandj, a
small town in Punjab, an Indian state near the
Pakistani border. He currently lives just north

of his childhood home in Bathinda City.

5A Rajinder Raonta introduced
Kangen Water® to Rajneesh, who
became an Independent Distributor
after seeing Enagic’s patented 8-point
compensation plan and Strong
Kangen Water.
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He spent the previous 15 years in a “well settled” wholesale business selling sanitary
ware. This work taught him three lessons that have guided his performance as an
Independent Distributor:

« Building relationships
« Self-commitments
« Discipline

Rajneesh sold his first Kangen Water® ionizer to 5A Babita W and O Rajeev Kumar. From
there, he and his team have achieved notable success in India.

Rajneesh is taking a consistent approach with his downline to achieve his goal: trainings,
trainings, and more trainings. More specifically, he relies on outreach in three areas:

« Home meetings
+ Chai pe charcha (talk over tea)

+ Regular trainings

Rajneesh is working to reach a 6A2-3 rank by March 2027 and is on the path to
further success.
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Okinawa Kangen Foods presents: The World of Vegetable Ukon

Dr. Hossain’s Ukon Encyclopedia

The Story of Ukon Through the Eyes of Women Poets in
Indonesia’s Multiethnic Society

Indonesia is an archipelagic nation consisting of
17,508 islands. About 200 ethnic groups inhabit
approximately 13,400 islands. Blessed with an
abundance of diverse spices, the country has
developed a rich variety of spice-related cultures
across its ethnic communities.

In Indonesia’s cultural traditions, ukon is regarded
not merely as a culinary ingredient, but also as an
important component of traditional medicine and
a symbolic element in cultural rites and various
customary ceremonies.

Indonesian women poets have documented ukon’s
social functions and highlighted the significant role
that spices have played in Indonesian civilization.
Through the poetry anthology Variasi Kuning
Kunyit, they have contributed to preserving and
disseminating spice knowledge. Many poems explicitly
depicted ukon as a central element of the narrative,
whether in relation to cooking, traditional medicine,
or as a metaphor for life. Its role in enhancing

flavor is particularly evident in Kurnia Dewi Fadila’s
poem “Nasi Goreng Kunyit” (“Turmeric Fried Rice”)
(translated below from the Indonesian original).

The kitchen is my battlefield.

Shallots, garlic, chilies, turmeric, and galangal clash
and mingle, stirring waves within my heart.

As I breathe in the magic of the simmering spices, I
whisper, reflect, and drift into a silent dialogue.
Hope dissolves into the oil and eggs, while joy shatters
against the frying pan and spatula.

Salt joins them as well, balancing the flavors and
giving them shape.

4 The plated fried rice (nasi goreng) draws people
\ near, easing their impatient hunger.

Source: IFSR 2024 Proceedings:
International Forum on Spice Route, Volume
11 (2025)

w.  This information is provided for
educational purposes only and is

not intended to diagnose, treat, cure, or prevent any
disease.”

Ukon Factory News: Ukon Soap and Ukon Bread
Now Available at Nago Kangen Hotel Agarie

Nago Kangen Hotel Agarie, which opened in mid-
December 2025, provides KANGEN UKON CRAET
SOAP (Kangen Turmeric Craft Soap), an original
product of Okinawa Kangen Foods, as a guest room
amenity.

Many guests who have stayed at the hotel have shared
positive feedback, such as, “I've never used a soap with
such excellent moisturizing properties,” and “It leaves my
skin feeling soft and hydrated.” These experiences have
also sparked greater interest in ukon among visitors.

In addition, the breakfast menu introduced in March
2026 features new ukon-based offerings that are
distinct from the company’s network products,
including ukon bread and pickled daikon radish with
ukon. Through these dishes, guests can experience the
appeal of ukon from both culinary and experiential
perspectives during their stay.

If you have the opportunity to visit Nago, we warmly
invite you to stay at Nago e - ol
Kangen Hotel Agarie and
discover ukon’s unique
benefits and charm,
nurtured by Okinawa’s
natural environment.
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September 2026 New 6A and Above Title Achievers

| 6A

MACKENZIE HAM Australia RAM SEWAK MARKAM India
ROSA HUTAKO CASSICAVA NOUCHI #2 Brazil PRABHU SAINI India
MIRIAN FATIMA COMPARIN CORREA Brazil ADMANSYAH SAPUTRA.S.S . Indonesia
REVOLUTION ENVIRONMENTAL CONSULTING LTD Canada ELFA MUFARROCHAH Indonesia
FORTUNE GOLDEN EAGLES LTD. Canada LINNET TAN SU LYN Malaysia
CLAUDELLE DECKERT PURDU GMBH Europe EVGENIY MITENEV Russia
SYBILLE GELLERMANN Europe TREWIT TANONVARAKITTI Thailand
CRYSTAL ENERGY Z.S Europe BUN SREYNOCH Thailand
NATURHEILPRAXIS HELGA HOBI . Europe SEU SOKTHOL Thailand
DANA MATZA-DAN Europe NGUYEN THI PHUONG THAO Thailand
MARIA GREEN SRL Europe TRINH THU HANG Thailand
MARIELA STOYANOVA Europe VU THANH HAI Thailand
FREYA CAMILLE Europe HOANG HAIYEN Thailand
RONIMUS JENNA JASMIN Europe DO THI LAN Thailand
VELLI AB Europe PHAM VAN QUY Thailand
CHARLOTTA LANDSTEN Europe NGUYEN THI AN Thailand
CLAUDIO PANEI Europe LE THI THU CHIEN Thailand
SUSAN KIMBERLEY NIGRO Europe PHAM QUANG HOP Thailand
VANUSA DOS SANTOS SOUSA MARTINS Europe DO THI VUONG Thailand
SABIA NUTRICION S.L. Europe TRINH ANH KIET Thailand
ENERVIDA CANDELARIA S.L. Europe DAO THU HA Thailand
MARCIA DE ARAUJO Europe HARLEY S KOHNER . USA
KWOK KA KI LEMAN Hong Kong Dana_Stanley Torres USA
HOPE CHEER LIMITED / TANG KIN WAH Hong Kong Deuter818 LLC USA
HOPE CHEER LIMITED / TANG KIN WAH Hong Kong DREAM MARKETING BY YMM LLC USA
ACTIVE EVENT SERVICE LTD/ CHUI HOI YING Hong Kong MON ROYAUME LEGACIES MARKET, LLC USA
CHUI KA YING Hong Kong JANELL R SIMPLICIANO USA
TIN FUNG PUBLISHING SERVICE/ LO FUNG Hong Kong TOO KNG USA
SIU KAYING PEGGY Hong Kong The Purveyor Store, LLC . USA
HO SAU TUEN Hong Kong TIFFANY TURNER USA
WONG PUI LING Hong Kong RONNA HUERTAS USA
LATA MANOJ SOLANKI India Agueen Chioma Nicholas USA
NERELLA JESU India NHI TRAN USA
KOTHURI VISHAK India ANITA & ARJUN GLOBAL ENTERPRISE LLC USA
AMOL MADHUKARRAO DOLE . India FAIDAT T OWOYELE USA
GOPAL SHARMA . India ALPHONSE MIN USA
SHIV SHAKTI CONSTRUCTION India Kali_Caleb-Rogers USA
RAVIDANBHAI HEMUDANBHAI BARHAT India HOLLY WOODHALL USA
BHAVIK KANABHAI BARAD India CAMILLE MESSICK USA

PARESHKUMAR BHIKHUBHAI CHANDEGARA India
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Congratulations to each of you for your outstanding achievement!

REVOLUTION ENVIRONMENTAL CONSULTING LTD  Canada SHAKTI ENGINEERING India
FORTUNE GOLDEN EAGLES LTD. Canada SHREE AAY KRUPA PETROLING SERVICE India
WOLFGANG ENDER Europe ELFA MUFARROCHAH Indonesia
BETTINA SCHMIDT Europe TREWIT TANONVARAKITTI Thailand
LINA LARSSON Europe NGUYEN THI PHUONG THAO Thailand
TIANEE CAMILLE Europe VU THANH HAI Thailand
MAURO PANEI DORIA Europe VU THI TUYET TRINH Thailand
GIORDANO CARRETTA Europe Deuter818 LLC USA
ADRIANO MARCOS JURADO SERVILHA Europe RONNA HUERTAS USA
HOPE CHEER LIMITED / TANG KIN WAH Hong Kong EMMANUELA E OSAWE USA
DNYANESHWAR TUKARAM DORKAR India ANITA & ARJUN GLOBAL ENTERPRISE LLC USA
DHARMENDRA SINGH SHEKHAWAT India GRACE MARY MIN USA
KETAN PUNJABHAI BARAD India

ROSE GEYTENBEEK Australia SHITAL DNYANESHWAR DORKAR . India
OLUWATOSIN B. AJAYI Canada PT KAIZEN DUTA ABADI Indonesia
GLOBAL WATER + MINDSET INSTITUTE SANDRA UEBELHOER Europe KANGEN PRO LIMITED PARTNERSHIP Thailand
LINA LARSSON Europe NGUYEN THI HONG HAO Thailand
GIORDANO CARRETTA Europe NHU DOAN- SANG PHAN CORPORATION USA
ADRIANO MARCOS JURADO SERVILHA Europe GRACEM MIN USA
DELA PENA DIGITAL CONSULTING LTD. Canada ALEXANDRE JURADO SERVILHA Europe
ISHIOMA J SMITH Canada DNYANESHWAR TUKARAM DORKAR . India
GIORDANO CARRETTA Europe NHU DOAN- SANG PHAN CORPORATION USA
JOAN MARI AIKEN LIMBO Canada DELA PENA DIGITAL CONSULTING LTD. Canada
ARCEO LEGACY INC. Canada

MICHELLE ARCEO SUCCESS MARKETING INC.  Canada
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~ Enagic’
“NOW AVAILABLE —
to the Enagi

Ohshiro & Enagic:

Education from Kindergarten to University

Success Story of Hironari Ohshiro:
From a tiny island to the world (Part II)
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